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OVERVIEW

1. Opportunities and
challenges

2. Policy Strategies to
Support Grocery Stores

3. Discussion




What are the
biggest challenges
to attracting
grocery stores?



OPPORTUNITIES AND CHALLENGES :

URBAN GROCERS

O Lack of viable sites

O Cost of land and ¢

evelopment

O Lengthy approval

Orocess

O Perceived lack of spending power

O Negative perceptions of neighborhood

O Lack of political will







How can policy
support small-town
grocery stores?



WHAT DO WE MEAN BY POLICY?

Local
v’ Zoning & licensing
v’ Economic Development
v Transportation

State and Federal

v Grants

v Loans

v Nutrition Assistance
Programs






LAND ASSEMBLY

Burlington, VT

Photo Credit: Churchstreetmarket Flickr Creative Commons




ZONING

Watsonville, CA

Photo Credit: Michael Patrick Flickr Creative Commons
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GRANTS
Gettysburg, PA



LOW COST LOANS

Norman, OK

Photo Credit: unsure shot through Flickr Creative Commons







Rural
Business
Enterprise

Grant

Sanderson, TX

Photo Credit: USDA Rural
Development




Rural Energy for America

Program
Elkton, SD

Photo Credit: Farmenergy.org




Rural Innovatlon Fund

Pendleton, Ore

Photo Credit: Santa Fe New Mexican




DISCUSS

O How can you engage policymakers,
local residents, and retailers in
supporting rural grocers?

O What would work in your community?




Resources



Web Resource for Rural Grocers

WWW.ruralgrocery.org

— Best practices

— Food suppliers / food networks

— Key research

— Rural grocery news & videos

— Funding opportunities

— Facebook: Rural Grocery Initiative

— Rural grocery blog: https://blogs.k-state.edu/ruralgrocery/




ChangeLab Solutions
TOOLKITS & FACT SHEETS




ChangeLab Solutions

www.changelabsolutions.org




ChangeLab Solutions

THANK YOUI!

Heather Wooten
hwooten@changelabsolutions.org
changelabsolutions.org




